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Whose repertoire contained the greater:

Whose performers better:

Scholastic World Class guards demonstrate virtuosic and standard-setting
qualities in repertoire and performance. Sophisticated Challenges emphasize 
the physical and mental capabilities of these Scholastic Age Performers
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Always Applies
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Frequently Understands

60 to 89
Sometimes Knows
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Rarely Discovers
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Repertoire Effect

Performance Effect

• Program concept and production values

• Dramatic contour and pacing of planned effects

• Effective craftsmanship and design of equipment, movement, 
 and staging

• Range and variety of effects: aesthetic, emotional, intellectual

• Visual musicality/mood

• Effective use of programmatic risk and difficulty considering 

 safety and compatibility

• Embodied/sustained character, role, identity, style

• Delivered/sustained dramatic contour and planned effects

• Demonstrated excellence as an effect

• Engaged the audience through a range and variety of effects

• Established/sustained designed mood, artistic qualities, 
 and visual musicality

• Demonstrated authenticity and believability 

Stylistic diversity is to be encouraged with all choices given equal potential for success. S
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